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Social media marketing is an essential part of any marketing campaign. Brands need to always be on-point and find new ways to stay ahead of the game.They need to readjust their strategies and messages time and time again, to keep the audience engaged.Thats where social media analysis comes in handy.By going through your social media
platforms data and comparing your stats, you can find everything you need to know about the performance of your brand and your audience.Let's go over what it means to do social media analysis and why this is so important for your brand's future on social media. A social media analysis means extracting data and interpreting it to reveal insights
about how your posts rank, the volume of posts you have during a campaign, the overall engagement, but also the engagement for each social media platform, and so much more. To know exactly how well your social media strategy performs, you need to access analytics data for all your active channels.This analysis on social media will show you
which platform works best, which campaign is more successful and which posts have brought in the most engagement.Your social media analysis should go beyond your own managed profiles. Look into your competition as well as brand sentiment, to uncover insights about user behavior, trends, sentiment, demographics, and interactions.A well-
rounded social media analysis report will keep your clients happy. Including a cross-channel overview of your social media analysis provides many actionable insights, enabling you to:You cant go at full speed on all channels all the time. You need to prioritize how much time and efforts you invest in each platform based on their performance results.
Some platforms will just not fit your business profile, and thats okay.Analyzing results without proper context is futile. You need to include benchmarks in your social media analysis so you understand exactly how you stack against your competitor and where you are compared to the industry average. A thorough analysis of your social media
performance will also bring you closer to your audience. Beyond follower demographics, its also useful to explore brand sentiment to find how the audience really feels about your brand.Given the massive variety of content shared on social media, we need data to tell us which one performs better. Based on the insights included in your social media
analysis, you can find out which content type resonates most with your audience, and prioritize it.Analyzing your performance will not just give you data insights. It can also help you stay ahead of the curve by identifying up-and-coming trends that you can leverage for better visibility and engagement. Social media is not easy. Even if youre not
investing in paid advertisement, all your strategizing, publishing and all the tools involved require time, energy, manpower and a scalable budget. Performing a regular social media analysis can help you prove your ROI and see if youre on the right track. Before starting any social media analysis and reporting process, you should make a plan that
clearly outlines your expectations. Ask yourself what data you need to retrieve.Do you want to know how your posts are performing?Are you interested in finding out your strengths and weaknesses on a specific platform?Would you like to understand how the audience is engaging with particular campaigns?Set clear goals and look for the most
important KPIs that give you the answers you need, and then look at what social analytics tools tell you.To that end, we completely understand the need to access all the data that's relevant to you from one single place. Thankfully, you can have an advanced social media analytics tool like Socialinsider do all the heavy lifting and bring you accurate
data for your own channels or for your competitors profiles.To get started, you should add social media profiles for multiple platforms. Once thats done, you can choose either of the following 3 methods to get your analytics data, depending on your needs.Navigate to the Benchmarks section in your dashboardSelect Cross-platform from the top
navigation barSee all data for your added profiles, including followers evolution, number of posts, average engagement, engagement rate and reachlf youre tracking a social media campaign across multiple platforms and different brands, then I suggest taking a look at the Campaigns feature.To start, you'll need to:Head to the Posts Newsfeed section
to see all postsSearch for a keyword or hashtag you want to track (e.g. Oscars)Click on Auto tag to tag all relevant posts and create your campaignNavigate to the Campaigns section, then select Campaign Details from the top navigation barExamine cross-channel data for your campaign, counting engagement, reach, impressions and morelf you just
want to look at social media data for your own brand, then the Brand Overview section is your new best friend. To get there, you need to: From Home, create a brand in your dashboard and assign all relevant channels.2. Then, select the brand you created from the left sidebar3. You will land in Brand Overview, where you can see all the cross-platform
data available for you brand, including breakdowns by engagement, posts and followers and top posts for each platformlIts not always enough to look at your own social media insights. While social KPIs such as impressions, reach or engagement are pretty telling, the true value lies in how they compare to your competitors' metrics.To get a full picture
of the competitive landscape your brand is trying to succeed in, you need to get a grip of how your competitors are performing - the dos and don'ts of the industry. And, of course, how your brand is performing by comparison.Using Socialinsider, you'll be able to benchmark against your top competitors in your industry by doing a social media
competitive analysis. As I mentioned before, the Benchmarks section should be one of your go-to spot for cross-channel data and competitive insights. Whether you stick with the Cross-Platform tab to get cross-channel stats for you and your competitors, or you head to the Brands tab to see brand-level aggregated data, with the Benchmarks feature
you can supercharge your competitive analysis and enrich your reports.You can look at the social media data as puzzle pieces. Each number helps you create a well-rounded picture of how your future strategies should look like.So, to recap, here are the key things to keep in mind when you're doing your social media analysis? The platform that has
the highest engagement is where most of the core audience can be found. Empower that channel and number of posts for even better results in your social media analysis.If you've invested significantly in Facebook engagement, but it's still not as high compared to Instagram, Twitter, TikTok or Youtube, it might be the time to reconsider what
platform to prioritize.Adjust your strategies and budget to balance investment and results for your social media analysis.Certain posts bring in more engagement than others. Look into what you are doing right. Is it a specific type of message, a certain type of image, the hour of posting? Figure it out and tailor your strategy based on your findings.All
posts will perform differently, but specific patterns will emerge between the highest and lowest engagement posts.If your engagement is not as good as your competitors, look at what they do differently and try to define clear, actionable insights for your social media content analysis.Apply and test some of your conclusions based on your competitors'
top results on your pages.Run an in-depth social media analysis covering your competitor's performance with these competitive analysis tools and understand what strategies to leverage to gain a competitive advantage.When developing a social media analysis report using cross-channel data, you will definitely want to get rid of the manual grind.To
closely look at all the data behind your social media posts, you need a social media analytics tool. If you're just starting out and you need free tools to do your social media analysis, then native apps analytics can serve you well enough. For Facebook and Instagram insights, you can rely on the Meta Business Suite dashboard that gives you a variety of
data related to reach, followers, video performance, top performing content and more. To add more in-depth Instagram data to your social media analysis reports, you can also access the platform's own Analytics section. Here, you can track the evolution of your engagement, audience growth, post interactions, best-performing content, and much
more in-depth Instagram metrics.If your brand is highly active on LinkedIn, then your reporting should prioritize getting data for this channel. LinkedIn's native analytics are a good starting point for this endeavor, as they offer very in-depth LinkedIn metrics and data.Similarly to Meta Business Suite and Instagram Insights, here you can track the
evolution of your top-priority social media metrics, such engagement, impressions and followers.The same goes for TikTok metrics analysis and so on, depending on the platform you're interested in running social media reporting for. As far as a basic social media analysis goes, native apps can deliver satisfactory insights that helps you understand if
your performance is on an upwards or downwards trend. However, the truth is in the details and you're better off using a third-party social media analytics tool to do the heavy lifting. Like Socialinsider. Socialinsider is a social media analytics tool that lets you tap into cross-platform insights and benchmarks to compare social media marketing
performance.Since it offers in-depth data insights for just about every social media channel, you can carry out a well-rounded analysis on social media by using only this tool.As we've showed so far, you can access both platform-specific or cross-channel data with Socialinsider, which is everything you need to tick off all the items of your social media
analysis checklist.In a competitive field like digital marketing, staying ahead of the curve is essential. That is the most important goal of every social media analysis.Doing a social media analysis and cross-channel reporting helps you understand the strengths and weaknesses of each post across all the platforms, but also the real impact of your
campaigns across all social networks.A direct social media cross-channel analysis will show you everything you need to know about your posts on all social media platforms or individually.Are you ready to start your own social media analysis? Dont worry, we'll be here for you every step of the way! One example of social media analysis involves looking
at your audience engagement through reactions on Facebook posts and measuring conversions by tracking the number of clicks on LinkedIn posts. By analyzing these metrics, you can gauge the effectiveness of your content and make informed adjustments to your future content strategy. 2. How to do a social media content analysis?The key steps to
follow during a social media content analysis are: Analyze and interpret the data to find patterns, trends, and meaningful insights.Organize the findings in a report.Leverage the insights obtained to make informed decisions and implement changes in your strategy.A social media analysis report should cover all the metrics that matter for the brand
you're analyzing. For some, it may be engagement, for others follower growth or demographics insights. Analyze your social media performance and benchmark competitors! Social Media Analytics by Anas ZianeSocial media analytics refers to the process of gathering, measuring, analyzing, and interpreting data from social platforms to inform
strategy and business decisions. With over 4.65 billion social media users worldwide, it has become imperative for brands to track their performance and optimize their efforts on these channels.This definitive guide covers 15 tips that will help you master social media analytics in 2024 and extract maximum value from your social
data.IntroductionLeveraging data to drive decision-making is no longer optional. It is foundational to success.The fastest way to improve your social media results is to actually know what results you are getting right now. And thats where social media analytics comes in.Social analytics help you track the performance of your social media efforts. You
are able to quantify whats working, and whats not, and optimize your strategy accordingly.Some of the key questions social analytics can help answer include:How well are your social campaigns and content performing?Who is your content reaching and engaging?What posts, topics, and formats resonate best with your audience?How do your social
media efforts impact bottom-line business goals?In this guide, we will cover 15 must-know social media analytics tips spanning:Setting Goals and KPIsUnderstanding Your AudienceMonitoring Brands and CompetitorsEvaluating Engagement and ReachConnecting Efforts to ConversionsGathering Feedback and SentimentsAssessing Campaigns and
ContentApplying Analytics to Optimize ResultsLeveraging the Right ToolsLets get started!1. Set Measurable Goals and KPIsThe first step to analyzing your social media efforts is to know what you want to achieve in the first place. Setting goals and key performance indicators (KPIs) provides the framework to then track performance and quantify
success.Example social media goals could include:Increase website traffic from social by 25% quarter-over-quarterBoost social engagement rate to 5%Grow Instagram followers to 10k by Q2These goals showcase specific metrics to track over time, which allows you to continually assess and monitor your progress.Having clear goals around business
objectives also helps identify the right KPIs to focus on when analyzing platform-specific data.For Instagram for example, key indicators to monitor may include:Follower growthImpressions and reachEngagement rateLink clicksConversions from links in the bioSocial media analytics provides the reporting to directly tie activity back to overarching
goals, making the data instantly more actionable.2. Know Your Target AudienceThe foundation of every successful marketing strategy lies in truly understanding your target audience. Social analytics plays a big role here by providing data to uncover who your audiences are.You can leverage social media analytics to determine:Demographics age,
gender, location, languages, etc.Psychographics interests, values, personality traits, behaviors and beliefsWhat content resonates, based on engagement metricsHow they convert e.g. email signups, purchases, etc.Monitoring user-generated content is also invaluable for gathering social listening insights into the types of questions and conversations
your audience is having.These insights allow you to create detailed buyer personas and segment audiences for truly tailored engagement approaches. Ongoing analysis ensures you keep improving and optimizing based on what you know about each audience group.3. Track Brand Mentions and HashtagsMonitoring brand and product mentions on
social media should be a priority. This allows you to:Respond to feedback positive or negativeEngage with influencers mentioning your brandIdentify new opportunities for partnerships or growthHashtag tracking is also key from an analytics perspective. You can measure performance based on:Volume how often is a hashtag used?Reach how many
users did it appear onscreen for?’Engagement how much engagement (likes, shares, etc.) are garnering?Digging deeper, you can also analyze the correlation between hashtag performance and metrics like website traffic and conversions.This quantifies your ability to connect with audiences and drive results. The Union Metrics platform is particularly
powerful for hashtag tracking and analysis.4. Monitor Competitor ActivityGaining a clear sense of the social media activity within your industry is vital. Track what content your competitors are posting and what resonates with their followers.Social media analytics enables you to gauge:The social platforms and formats competitors useTheir content
posting frequencyTypes of content driving the most engagementAudience demographics and feedbackThese insights should absolutely influence your own strategy. Emulate what works well, improve on what doesnt, and ensure you stay top of mind across the channels and formats your audience favors.Tools like Buzzsumo make it easy to compare
content performance and analyze the social profiles of competitors.5. Analyze Engagement and ReachUnderstanding the reach and engagement levels you achieve is imperative for optimizing social media output.Most platforms provide reach and engagement metrics for each post quantifying the size of the audience touched and how they
interacted.For Instagram for example, key metrics include:ImpressionsReachSavesCommentsLikesSharesAggregate metrics can then showcase how your overall social media presence is resonating. Having benchmarks allows you to continually test new content types and formats to expand reach and improve engagement over time.Tools like Sprout
Social and Hootsuite integrate reach and engagement reporting into easy-to-interpret dashboards, taking the guesswork out of performance analysis.6. Track Conversions and SalesConnecting social activity to actual business results is hugely impactful. Conversion and sales tracking provide that direct line quantifying social medias contribution.You
can attribute value via:Landing page visits track visits driven by social posts/adsLead generation e.g newsletter sign-upsSales derived from links in bios and social postsSurveys to connect awareness and discoverySeeing exactly where conversions occur within the buyer journey is invaluable for optimizing efforts at each stage from awareness to
consideration and decision-making.For eCommerce brands, adding Facebook pixels and tracking links in bios makes quantifying revenue impact even more powerful.7. Measure Sentiment and FeedbackSocial media is hugely influential when it comes to brand perception and sentiment. Thats why performing sentiment analysis is mission-critical.Tools
like Mention allow you to automatically monitor mentions and hashtags related to your brand. You can assess whether sentiment is positive, negative, or neutral right down to the post level if needed.Key aspects to evaluate include:What do people like about your brand?What complaints or concerns need to be addressed?What recurring themes and
discussion topics emerge?Ideally, you want to see growing positivity and advocacy over time. This relies on actually identifying and responding to feedback through your social listening and analytics processes.8. Evaluate Campaign PerformanceRunning paid social media campaigns across platforms like Facebook, Instagram, and LinkedIn is
commonplace. However, analytics is crucial for assessing whats working and how to improve.Make sure to establish clear benchmarks and metrics ahead of campaigns launching to quantify performance:Engagement ratesClick-through ratesCost per leadROIThese KPIs showcase how well your campaigns connect with target audiences and deliver
against business objectives.Robust analytics at the ad set and creative level also make it possible to identify top-performing elements and eliminate those underperforming. This continually refines campaign effectiveness.9. Conduct an Attribution AnalysisOne of the biggest value-adds of social media is its influence across all stages of the marketing
and sales funnels. Conducting a measurement of attribution provides huge insight here.For example, analytics may reveal:60% of blog subscribers first discovered you via Linkedin35% of email newsletter signups happened after viewing a Facebook ad15% of customers clicking on Instagram ads made a purchaseHaving this level of granularity in the
customer journey demonstrates exactly how social media contributes to pipeline and revenue. It makes it very apparent where to focus efforts for maximum impact.Tools like Facebook Attribution and Google Analytics cover attribution analysis, assigning value to social at different customer touchpoints.10. Create Actionable InsightsWhile social
analytics delivers a goldmine of data, it does not inherently lead to tangible actions or better business decisions. You have to connect the dots transforming numbers into strategy.Best practices that foster actionability include:Data visualization charts, graphs, and infographicsldentifying trends and patterns in performance over timeSummarizing key
takeaways e.g. quarterly presentationsSharing recommendations with stakeholders and leadershipDirectly applying learnings into your plans and contentThe real goal is to continually evaluate social efforts, extract insights, and use those to optimize what you do at both strategic and tactical levels. Having an insights-driven culture accelerates
success.11. Enhance Metrics with SurveysWhile social listening provides fantastic organic data, you can complement these analytics by proactively collecting user feedback using surveys.Surveys over social channels give first-hand perspectives from your audience to inform decisions.Valuable survey types include:General brand health
surveysContent evaluation e.g. for blog postsCampaign feedback surveysProduct satisfaction surveysNewsletter sign-up confirmation surveysAll these augment your analysis with user-provided preferences, perceptions, and behaviors you may have otherwise missed.Just be careful not to over-survey your audiences. Keep it concise, engaging, and
relevant to maximize participation. Incentives also help!12. Document Takeaways and LearningsA best practice many brands miss out on is properly documenting key insights uncovered, takeaways distilled and recommendations formed off the back of social media analytics.Creating easily referenceable repositories ensures:No insights are lost: You
retain all the strategic lightbulb moments and lessons that arise. Rather than starting from scratch, you build on what worked previously.Better briefing of teams: You have presentations or plans to educate others on priority actions based on social analytics. This alignment also improves over time.Accountability: Documenting desired changes or tests
makes it easier to track their implementation and impact. Everyone knows what success looks like.Platforms like Google Docs and Notion facilitate easy documentation accessible across teams.13. Track Trends and Make PredictionsAdvanced analytics teams move beyond just evaluating retrospective performance. They identify trends in the data to
spot opportunities and even predict future outcomes.You can leverage performance history to determine:Content formats that consistently outperform for reach and engagementSeasonal interests to tap into e.g. holidays that spark sharingCyclical trends year-over-year e.g. email list growth rateStatistical modeling and machine learning now enable
remarkably accurate forecasts too. For instance, the likelihood of a piece of content going viral or an Instagram Story getting 100k views.Identifying trends allows you to lean into whats working. Predictive analysis means staying ahead of the curve and continually exceeding benchmarks.14. Keep Improving and OptimizingIt all comes back to
iteration. Social media analytics underpins a cycle of continual optimization and improvement over time.Ways to foster an optimization mindset:Test new formats e.g. Stories vs Reels vs live videoExperiment across platforms e.g. Facebook vs Instagram vs TikTokExpand targeting to uncover new demographics and interestsRefine content pillars and
messaging based on engagement analysisAddress feedback by improving weak pointsThe beauty of social media is the flexibility to try new things, see what resonates, double down on what works, and go back to the drawing board when necessary.However, recognizing the need for change relies on accurately assessing performance in the first place.
Diagnose before you prescribe!15. Leverage the Right Social Media Analytics ToolsWhile native analytics from the platforms themselves provide value, third-party tools take your measurement capabilities to the next level.Solutions worth evaluating include:Hootsuite social media management platform with integrated analyticsSprout Social analytics
and engagement suiteGoogle Analytics digital intelligence platformBuzzsumo social media analytics and monitoringMention media monitoring and social listeningCapabilities to assess cover breadth of data access, depth of analysis, visualization tools, benchmarking, and more.Just remember that technology supports the process, but true optimization
stems from how insights get translated into strategy and decision-making. To bridge that gap with care!Conclusion and Key TakeawaysImplementing the above social media analytics processes and mindsets takes your efforts to the next level. You transition from guessing to knowing what works for your brand across these platforms.The key
takeaways are:Set goals and KPIs to drive data-backed decisionsMonitor audiences and competitors to inform contentTrack engagement, conversions, and sentiment to optimize impactEvaluate campaigns and trends to forecast whats nextDocument learnings so no insights are lostKeep testing and improving based on what the numbers sayWhile
social media analytics capabilities will only expand with future innovations, putting these foundational practices in place positions you for greater success in 2024.So dive into the data, let it speak to you, and transform your social media outcomes in the process! People spend an average of 139 minutes daily on social media. The number is huge, and
so is the marketing opportunity there. So, lets talk about social media analysis! I know some of you might shrug your shoulders when they hear the word social media analysis, but its an essential part of your marketing strategy. Do you want to increase your ROI, reach new audiences, and promote your brand? Well, social media analysis is your go-to!
Quick Summary: Social media analysis is key for enhancing your marketing efforts and engaging more effectively with your audience. It involves collecting and analyzing metrics like reach, mentions, engagement, and more. By analyzing this data, you can optimize your content, track competitors, and tailor your strategies to better meet audience
needs. Social media analysis is the process of collecting the most valuable data from your social media channels and drawing actionable conclusions. To get the most out of a social media campaign, you need to analyse the data you gathered during your previous social media activities. Analyze your social media! Social media analysis is based on the
data you already have from: your previous social media posts interactions with your followers earlier social media campaigns and so on! But the question is Well, you basically have two sources of information. To be fair, I have to admit that social media analysis can be a time-consuming process This approach means you need to go through each social
media metric on your own and then conduct the social media analysis. Pros of using internal app analytics: Its free. It doesnt require any analytical knowledge. Cons of using internal app analytics: Its limited to basic metrics and usually analyzes followers only. It lacks sentiment analysis. You need to analyze social media accounts separately. The
second approach is much more effortless. Most of the social media analytics tools present you with a ready-to-use analysis of your key performance indicators. Plus, some tools have advanced Al-based features, which are a total game-changer! Try the best social media analytics tool! For example, Brand24 offers an AI Brand Assistant. It combines
ChatGPTs knowledge with your social listening project data to answer your queries. This can help you understand your performance and reach your social media audience better. Al Brand Assistant by Brand24. With Al, you can identify emerging trends and make smarter marketing decisions. Pros of using advanced social media analytics tools: It
saves lots of time you get ready to use reports and visuals. It can monitor your metrics in real-time and alert you when something happens. It gathers data from multiple platforms in one place. It can create highly customizable reports for you. Cons of using advanced social media analytics tools: You usually need to pay for it. Some people may need
extra time to learn a new tool. Basically, it helps you understand what really works in your social media channels and helps improve your social media efforts and campaigns in the future. Why does social media analysis matter? Social media analytics helps you see whats working (and what isnt) in real time. You can check the performance of specific
posts, campaigns, and formats (e.g., video vs. image) in real-time. You can understand your target audience better and tailor your content strategy. Find the best time to post on social media channels. You can catch negative stuff early and fix it before it snowballs and ruins your social media marketing. It enables doing competitive analysis, seeing
what competitors are up to, and what people love/hate about them. It helps you find influencers who actually move the needle and reach your target audience, not just the ones with big follower counts.Monitor your social media presence! And it gives you way more confidence when making decisions about your social media strategy. Because its based
on actual data, not gut feelings. I know social media can feel like a black hole sometimes (trust me, I get it), but the insights you can pull from it are super valuable. So, lets move on to the next point All social media channels have different places to look for analytics. But no worries theyre easy to find. To make it extra simple, I curated the list below,
explaining where you can find your social media analytics on each platform (step by step): To find your social media analytics inside TikTok, you need to go to your profile > click the menu in the top right corner > go to TikTok Studio. What will you find there? Followers analytics Performance analysis of your latest posts Impressions Traffic source
Audience demographics Social media analytics: TikTok internal analytics. To find your social media data inside Instagram, you need to go to your profile > Insights. What will you find there? Followers demographics Impressions and how the performance changes over time Most active hours of your followers Social media analytics: Instagram internal
analytics. Unfortunately, you dont get any social media analytics without a paid plan, so if you want to analyse your social media performance on this platform, you either have to pay or do it manually. When manually analysing your profile, you can check: Your follower count The number of impressions The number of shares of your postsTrack key
social media metrics! To find your social media data from Facebook, you need to go to the Meta Business Suite > Insights. What will you find there? Views Reach Interactions Audience demographics Content performance It also has a nice social media reporting feature you can simply export the data. Social media analytics: Facebook internal
analytics. When it comes to YouTube, you can find social media data in the YouTube Studio dashboard. What will you find there? Audience demographics Geographic distribution of your viewers Video analysis Traffic source Clicks Social media analytics: YouTube Studio dashboard. To find social media analytics in the Twitch panel, you need to go to
the Analytics. What will you find there? Audience analysis Viewers metrics Chatters metrics Performance analysis over time Social media analytics: Twitch internal analytics. As you can see, there is a ton of information to gather and analyse when it comes to social media analysis. And its impossible to collect and analyze this data by yourself.
Especially if you run multiple platforms or social media channels. So, heres my tip: Use Al tools for that! For example, Brand24, an Al social listening tool, collects publicly available mentions from all major social media sites, including: Facebook Instagram Twitter YouTube TikTok Twitch Bluesky Then, it analyses it for you and even offers
customizable reports. Create a social media report! Take a look, heres a social media analytics report I created for Duolingo: Social media performance reports: Social media reporting by Brand24. I love this feature it makes social media reporting much easier. It highlights key social media performance data in a simple way. You can take a look at:
The reach you generated over the chosen period of time The number of mentions you got The sentiment analysis And more! Plus, I can easily create reports for different platforms or put all social media in one. And the best part I can share the report with anyone interested (my manager, the agencys client, etc). Try Al for social media analytics! The
truth is it depends. Choosing which social media metrics are important for your social media analysis depends on the goal you want to achieve with your social media strategy. A good analysis provides actionable social media insights. Remember: focusing on vanity metrics wont bring you far when it comes to your social media strategy. That being
said, which social media metrics are key for your social media analysis? Generally, the key social media metrics include: If you look for a more detailed description of those metrics, check this article: Key Social Media Metrics to Track. It explains each metric and shows how you can measure it. Analyze key social media metrics! Simply put: information
is power. The more actionable insights you can collect, the better campaign and general social media presence youll be able to develop. Therefore, social media analysis should be an incremental part of your marketing planning. What exactly are the benefits of social media analysis? Helps measure the social media ROI If the results of your social
media analysis arent satisfactory, you should implement changes to your marketing tactics. An exhaustive social media analysis of your marketing activities is not a mumbo jumbo but solid data you could base actionable actions upon. Improve your social media strategy Another benefit of social media analysis is the ability to create better content. And
by better content, I mean content that is attractive and engaging to your audience. Content that will bring you new leads. By performing social media analysis, you will know who interacts with your content. You will be able to prepare content that engages your audience. That will not only look good on your social media analysis graphs but will also
have a positive effect on your social media goals. Know what people say about you on socials! Benchmark against your competitors Being one step ahead of your competitors isnt always easy. One of the vital steps in becoming an industry leader is knowing what your rivals are up to. Social media competitors analysis highlights any differences
between you and your main competitors. The competitor analysis pinpoints both your advantages and disadvantages. Benchmark your performance! You can leverage your position by emphasizing your strengths and trying to exploit your rivals weaknesses. Competitor analytics by Brand24. Establish the direction in which your industry is headed
Social media analysis will not only provide insights into the current state of your social media platforms but could also pinpoint the direction in which your industry is headed. How can you do that? By analysing the general talk around your business niche, monitoring what your customers need, and what improvements they would add to your product
or service. Social media analytics: Monitor what happens around your brand. The customers shape your industry. If your product doesnt meet their needs and values, they will look for an alternative. Find opportunities for improvements! Yes, most social media platforms give you access to a lot of helpful social media data. Apps like Instagram,
Facebook, TikTok, and YouTube show you things like: How many people saw your posts How they interacted with them Who your followers are & When theyre most active. Which is a great starting point! Especially if you want to understand whats working and what needs improvement and dont run various social media accounts. But heres the thing
These built-in tools only go so far. They focus on your own account and, sadly, dont always tell the full story. So, if you: Want deeper insights Are managing multiple accounts Are working with a team Are reporting to clients Al-based social media analytics tools can be a game-changer for your social media analytics! Get ready-to-use insights about
your performance! How? Al social media analytics tools go beyond the basics. For example, Brand24 offers: Insights about people who dont follow you. Al reports with all social media analytics in one place. Sentiment analysis Are people talking about your brand in a positive or negative way? Share of voice How often are you mentioned compared to
your competitors? Competitor comparisons What are others in your industry doing better (or worse)? Event detectors Spot sudden spikes in mentions or engagement and find out what caused them. The best part? These tools pull all your data into one dashboard, so you dont have to jump between multiple social media channels. That saves time and
gives you a clear view of your entire online presence. Social media analytics tools: Meme about information overload. Other most often mentioned social media analytics tools are: Google Analytics (great for ad analytics). Sprout Social (also known as a social media management software). If you want to learn more about the best social media analytics
tools, go to this article: The Best Social Media Tools for Marketing. Try Al for social media analysis! Social media marketing is a LOT. All the data, all those trends and it changes so quickly. I get that you might not be so sure what to actually do with all that social media data. Dont worry! Heres a list of my quick tips to help you turn numbers into real
results in your marketing campaigns : Find your best contentLook at which posts got the most likes, shares, or comments. Do more of what works! Analyze your marketing efforts on social media platforms and continue whats working example. Post at the right timeCheck when your audience is most active. Posting then gives your content a better
chance of being seen. Understand your audienceUse analytics to see whos following you age, gender, location, interests. Tailor your content to match what they care about. Use social media analytics tools to understand your audience better. Spot whats not workingLow engagement? High drop-off rates? Somethings not clicking, and you can use the
data to improve it. Track your growthKeep an eye on your follower count, reach, and engagement over time. Make sure to act when something unusual happens.Al Events by Brand24 is a very helpful feature there. It identifies the reasons behind significant spikes or drops. Just like it recently did for Duolingo: Social media analytics tools: AI Events by
Brand24. See what your competitors are doingUse advanced tools to check what kind of content your competitors post and what works for them. Use it as inspiration or find ways to stand out. Catch problems earlyIf people start talking negatively about your brand, sentiment monitoring can help you spot it immediately and respond before it gets
worse. Work smarter, not harderIinstead of guessing, let the data guide your decisions. Youll save time, improve results, and get better at reaching the right people. And remember: social media analytics arent just for reporting and forgetting! Theyre one of the easiest ways to grow your online presence and make your marketing smarter. Start
monitoring your social media! Lets wrap it up. Social media analytics today is more advanced than ever. Its not just simple data points like likes and views. Today, you have access to really smart tools that track sentiment or compare you with competitors with just a few clicks. A lot of useful info at your fingertips! Final thoughts: Social media
analytics help grow faster and avoid costly mistakes. You can spot problems early, test ideas quickly, and stay ahead of changes in trends or algorithms.Tools like Brand24 are a great way to take your analysis to the next level Al Reports, sentiment analysis, competitor analysis, and all of it in real time! Social media analytics is not about tracking
everything, but making smart choices. Make sure to use the analysis you conduct and not put it in another folder, and never look at it again. In short, social media analytics helps you build with purpose. Want to check what difference it can make for you? Start with the Brand24 trial and watch your social media grow! Content Marketing, SEO, and
lead generation master with over 10 years of experience. While working at Brand24, Marta created a ton of educational content, promotional materials, landing pages, and emails about media monitoring, brand strategies, and mentions. Social media analytics help marketers with a number of tasks, from informing their strategy to planning campaigns
and inspiring content ideas. There are five major benefits of tracking social analytics:1. TrendspottingTrendspotting is the act of pinpointing upcoming trends before theyre mainstream.According to The 2025 Sprout Social Index, 93% of consumers agree its important for brands to keep up with online culture. Keeping a close eye on your social media
analytics can help you do just that. Some of the trends your social media analytics can help you determine include:Which platforms are gaining or losing traction and popularityTopics of interest your audience is talking about (and brand mentions in conversations)Types of ads that interest your audienceRising influencers and products in your niche or
industryTypes of content your audience engages with mostIf analyzed properly, your social media analytics and reports can be a huge help in identifying what you should post more of, what types of content are trending and what your audience wants to hear more about in the next quarter or year.2. Brand sentimentBrand sentiment illustrates how
people feel about your brand. It includes all positive, neutral and negative feelings that are discussed online. By looking through your social media analytics, with help of sentiment analysis software, you can review and measure your brand sentiment.This helps ensure your audience is happy with your business and enables you to detect opportunities
to make amends with unsatisfied customers. And you can uncover opportunities to improve your business.For instance, through sentiment analysis in social listening, you could discover certain questions about a product feature that are driving most of the negative sentiment around your brand, enabling you to update your FAQ page or help center to
correct this sentiment.3. Value perceptionValue perception (or perceived value) refers to the overall customer opinion of your brands product or service and whether or not it can meet their needs. Perceived value is key to determining demand and the price point of a product or service. For example, if your product has a low perceived value,
customers wont be willing to pay much for it.You can measure value perception by using social listening tools and monitoring data from other digital marketing dashboards, such as Google Analytics. This can help guide the content you create to improve value perception and make sure youre showcasing how your product or service can hit key pain
points.4. Setting social media goalsThe 2025 Index found that almost half of individual contributors say their executives only somewhat understand the value of social media, and another 41% report their greatest fear is company leadership not trusting them to publish content that will perform best. The best way to build that trust? Show the
numbers.Your social media analytics hold the key to proving impact and setting realistic, data-backed goals that align with business priorities. Instead of relying on assumptions, analytics help you identify which channels and content are driving engagement, so you can refine your strategy and set benchmarks for growth.The key word here is realistic.
If you take a look at your social media analytics reports and realize your Instagram account is growing by 10 followers per week, trying to jump from 5,000 followers to 10,000 followers in a single quarter isnt a realistic goal, even if you revamp your posting strategy. You might instead try to make a goal where your account starts growing by 20
followers per week instead and steadily increase the goal from there.5. Proving ROIProving the value of your social media efforts is key to securing executive support and increasing investment in your strategy. While social is a long-term play, leadership needs clear, measurable returns to justify spendand your social analytics provide that proof.Each
time you run a new campaign, monitor your social analytics to see how the content is performing, if people are clicking over to your website and if youre generating new sales. Doing this demonstrates social media ROI so teams can earn more buy-in and resources.UTM tracking and URL shortening are two ways that make proving ROI via analytics
even easier. This way, you can attribute specific pipeline and purchases to your social media efforts.By effectively tracking your social media analytics, you can gather the data needed to prove your impact, and understanding current social media marketing ROI statistics can further strengthen your case. There are several different types of social
media analytics you should monitor in your social media dashboard that will guide your strategy and uncover valuable insights. Well walk you through the six main types of analytics below.Performance analysisFirst and foremost, you need to measure the overall performance of your social media efforts. This includes social media metrics
including:ImpressionsReachlLikesCommentsSharesViewsClicksSalesYou can easily gauge all of this within your Sprout Social dashboard:You can use Sprouts reports to showcase how your marketing content is performing and if you need to switch up the content youre posting. You can also identify which types of posts resonate with your audience
best.Audience analyticsNext, youll want to take a look at your audience analytics. This will help you discover which demographics your content is reachingand ensure they match up to your target audience. If not, you may need to adjust your content strategy to better attract your ideal customer profile.Audience analytics will include data
like:AgeGenderLocationDeviceWith Sprout Social, you can also gather audience analytics about specific topics related to your industry, which can help you build out your customer profiles. Heres an example of what that could look like for one of your topics:Competitor analysisAnother key area to look into is how your competitors perform on social
media. How many followers do they have? What is their engagement rate? How many people seem to engage with each of their posts?You can then compare this data to your own to see how you stack upas well as set more realistic growth goals. Using a tool like Sprout, you can gather all of this data in one place and measure it network by
network.Pay attention to how your benchmarks stand up to your competitors and consider adjusting your social media strategy to take advantage of opportunity gaps.Understanding your performance within the broader landscape is key, and our insights into social media benchmarks by industry can help frame your data.Paid social analyticsWhen
youre putting money behind specific social media posts, you want to make sure theyre driving results. This is why you absolutely need to pay close attention to your paid social analytics.Some of the most important ad analytics to measure include:Total number of active adsClicksClick-through rateCost-per-clickCost-per-engagementCost-per-
actionConversion rateTotal ad spendEach social media platform that you run ads through will have its own dashboard to provide you with all of this information, but you may want to create your own spreadsheet as well to track total ads and ad spend.Influencer analysisIf youre running influencer marketing campaigns, tracking the success of these
partnerships is essential to proving ROI. We recommend using the five Ws + H of influencer marketing to inform your strategy and measure ROI at each stage of the buyer journey.Some of the data youll want to keep track of includes:Number of posts created per influencerTotal number of interactions per postAudience size of each influencerHashtag
usage and engagementThis can help you gauge overall engagement from your influencer campaigns. If you have an affiliate marketing program, you can designate promo codes for each individual influencer to use so your team can track how many sales each partner drives as well.Sentiment analysisThe last major segment of social media analysis
youll want to track is brand sentiment. Earlier, we talked about how social media analytics tools can help you determine and measure sentiment analysis. But if you want to dig even deeper, use social listening to gauge specific connotations around your brand.Sprouts Social Listening dashboard helps measure your brand sentiment, showcasing how
users feel about your brand or relevant keywords and topics. You can also use sentiment analysis in Sprouts Inbox and Reviews Feed.Content analysis on social media is a research tool to determine the presence of certain words or phrases within a data set. In the past decade, content on social media has grown exponentially and is an optimal medium
for effective content marketing research. The content on social media platforms is analyzed to understand consumer behavior, access unfiltered opinions of the consumers, and uncover patterns. Businesses understand the value of social media data to gain marketing insights, but how does it tap this source of information to gain marketing insights?
Content analysis is the technique used to systematically and objectively make inferences and identify the special characteristics of messages. Content analysis on social media is a research methodology used to determine the texts words, concepts, and themes. Using content analysis, researchers can perform quantitative and qualitative data analyses
of the presence of meanings and the relationships of certain words and phrases. The goal is to identify patterns in recorded communication in the form of textual, vocal, and visual files and collect data from them. On social media, the content is available in the form of: Blogs, YouTube videos, podcasts. Static and dynamic images. Interviews,
newsletters, and PDFs. Graphs, statistics, and survey forms. The qualitative data analysis of the social media content measures the interpretation and the meaning of the words in the consideration. In contrast, the quantitative data analysis measures the word count and the frequency of the word usage in the content. Content analysis on social media
is used to find out the purpose, message, and effects of the social media content. It can be used to make inferences about the content providers and the users. It quantifies the occurrence of certain words, phrases, themes, or concepts in contemporary text. Content analysis research can be done in marketing, media, cognitive studies, psychology, and
other social disciplines. Identifies a keyword, other words related to the keyword, and phrases that appear next to it. Analyzes the meanings and relationships to understand the target and intention better. Finds correlations and patterns in how a marketing idea or strategy is communicated to the target audience. Understands the intentions and goals
of the business, marketer, or user. Identifies the attitude, behavior, and psychological state of the user. Analyzes the feedback from the user, such as their comments, likes, and shares. Reveals patterns in communication content.Uses of Content Analysis on Social Media Content analysis on social media can be broadly classified into conceptual and
relational analysis. The conceptual analysis determines the existence and frequency of certain words or phrases in social media channels. The relational analysis extends the conceptual analysis by examining the relationship among these words in the channel. Each type of analysis may lead to different results, interpretations, and meanings. On social
media, you can perform the following analysis: Audience analysis Performance analysis Competitors analysis Sentimental analysis Knowing your target audience is crucial for your business to build an effective, audience-oriented marketing strategy. It helps you nurture your leads and move them deeper into the content marketing funnel. Only when
you understand what your customer wants will you be able to develop a suitable content marketing strategy. Using certain analytical tools, you should find out what type of information they want, in what form, and how frequently they would like to have it. Post your questions as surveys on different social media channels and prompt your target
audience to answer these questions. Collect this information and see their personas, characteristics, interests, and behavior. You can leverage the insights to reach new business opportunities. It is good to measure your own performance and understand your strategy. At the same time, eMarketer projects, like global digital ad spending, will reach
$571 billion in 2022 and rise to $800 billion by 2025. Its natural to expect a good ROI when you have invested a lot in social media content marketing. On a social media platform, the key metrics to track are: Finding whether the content you are publishing is making an impact on your audience based on the interactions your audience is having.
Collect data on your cumulative audience and the interactions of every 1000 followers you have. Measuring the number of click-throughs and checking how many new followers you get. If you are interested in getting new customers, you must get new followers. Monitoring your new followers and measuring what ROI you get. To measure your
success, you must compare yourself with your competitors metrics. Improve performance in two key areas, effective and efficient. Comparing your businesss social media performance with your competitor is the best way to assess your strategys effectiveness. This will help you to learn about your performance improvement and the ROI. If you dont
wish to compare your performance with others, you can compare your own previous results. Use benchmarking solutions to measure your performance. You can get their performance results based on a specific country, industry, and niche. Doing so lets you learn about their strategy and easily get ahead of them. The posts, reviews, and feedback are
vital on social media. Failing to take remedial action for negative comments might put your business at risk. Use tools to filter out satisfied, not satisfied comments and try to fix the negative sentiment right in the early stage itself. Tips for Content Analysis on Social Media The first step is to start with a research strategy on what to analyze on social
media. You need to set your objective on what decision you will make when you gather the required information. As you have a good deal of data on social media, you need to have a clear idea to limit your direction on a specific topic and objective that will make the analysis more manageable. Examples of a research objective can be analyzing your
customers feedback when you have launched a new product, providing extensions for an already launched product, or analyzing the success of your promotional campaign. Based on your research objectives, social media platforms provide consumer-generated data. There are tools to measure performance on social media and content marketing
channels. Social media analytics tools help you track your social presence, such as Sprout Social, HubSpot, and BuzzSumo. Video analytical tools that help to improve your video content strategy are Unbox Social, Channel Meter, and Qunitly. LinkedIn analytics tools that can help you improve your page performance are Socialinsider, Buffer, and
Hootsuite. Instagram analytics tools that assist you in becoming a power user are Sprout Social, Tap Influencer, and Bitly. Twitter analytics tools that can help you are Native Twitter Analytics, Socialbakers, and Hootsuite. Data on social media need not necessarily be text; it can be audio, video, gifs, and various other diverse formats. There are free or
commercial tools to organize such data systematically. When presented to the analyst, you must ensure that it is versatile and comprehensive. The output can either be made available online, or the results can be made available as numbers in graphs. Then, the data is analyzed for ideas, concepts, behaviors, and patterns. Content analysis on social
media is exhaustive as it contains overwhelming data to analyze. Use Al-powered tools for content marketing automation. It automatically imports data from social media pages and monitors your query. Reactions to your posts, comments, and feedback are captured, and either measured or necessary action is initiated. Along with unstructured text,
social media data comes with valuable metadata, such as the date of publication, follower count of your channel, upvotes, downvotes, and re-tweets. All data have different insights. After you have collected and analyzed the data, divide it into different clusters. When you compartmentalize data, you see themes emerge from a large dataset. Monitoring
these clusters can give insight into your products, industry, customers, and competitors. Analyzing data from a different perspective will help you to monitor your brand and also help you to check whether you are on the right track with your content marketing strategy. Content analysis on social media contains data that is irrelevant to the context.
Such data dont provide any insight for the analysis. One way is to aggregate data from selected media platforms to filter out the relevant content or use a machine learning algorithm to remove the noise. This can require a statistician or data scientist to develop a customized model that you can apply to the aggregated data to clean it up. The ML
algorithm must identify patterns in context and classify the content as noisy or clean data based on the model, not the keywords, URLs, or rules. It must automatically be trained to learn new patterns. Conceptual Analysis establishing the existence and frequency of concepts represented by words or phrases in a text.Relational Analysis examines the
relationships among concepts in the text. Despite being time-consuming, content analysis is used by researchers to find out about the messages, purposes, and effects of communication content. Content analysis is done to determine the purpose of posting the content by the content owner and to find the behavior pattern of the audience preference.lt
is used in various fields, from psychology to media analysis and political science. Content analysis indicates a close relationship with socio-psycholinguistics and can be used in developing NLP algorithms. Both verbal and non-verbal methods can be used to collect data from social media for analysis.Surveys, interviews, podcasts, and social media
engagement include likes, shares, and comments. The major elements to be considered are words, paragraphs, concepts, and semantics. It is necessary to capture the relevant data for content analysis, so there is enough sample data to perform the analysis. The sample data is the content itself, and analysis is done over time to extract the sample.
Several excellent programs and servicesfree and commercialhave been developed to analyze social media data. Yet, most of these tools focus on providing summary statistics of the data. Web analytics, such as word counts, reach, word clouds, volume, and sentiment analysis can provide valuable, up-to-the-minute snapshots of web content. Still, no
algorithm is an adequate replacement for the in-depth analysis of consumer-generated feedback that can be conducted by a skilled analyst with a deep understanding of a brand. Check our blogs if you are keen on knowing about content marketing strategies, tips, and tools. If you found this article helpful then you probably can give our Content
Marketing services a shot. We empower businesses that are on the lookout for impactful SEO results by developing & executing high-quality & SEO-conscioust will help you rank.
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